
State: COLORADO (QAP 
2014)

Colorado Housing and Finance Authority (CHFA)

Measure Evidence
HOUSING LOCATION: Site and Neighborhood Standards
A1. Mandatory 
restrictions prohibiting 
increases in racial and 
economic (or low-income) 
concentration

No.
 

A2. Scoring that 
discourages racial and 
economic concentration. 

No.

A3. Mandatory 
requirements for 
development in high-
opportunity areas

[Criteria for Approval] Sites will be evaluated on the basis of
suitability and overall marketability including but not limited 
to proximity to schools, shopping, public transportation, 
medical services, parks/playgrounds; site suitability regarding
slope, noise, environmental hazards, flood plain, or wetland 
issues.  CHFA reserves the right to not approve proposals if 
they do not meet the Criteria for Approval (p. 9).  Site 
suitability is partly determined during the site evaluation to 
be conducted by CHFA staff following approval of the project’s
preliminary application (p. 19). 

A4a. Scoring that 
encourages development in
high-income areas.

No.

A4b. Scoring that 
encourages development in
high opportunity areas.

No.

A5. Scoring or 
requirements that 
preference siting near high-
quality schools.

No.

A6. Scoring that 
discourages development in
distressed neighborhoods.1

As part of a MOU between HUD and CHFA, projects 
combining LIHTCs with certain HUD and other federal housing
programs will be subject to a subsidy layering review by 
CHFA.  This review is designed to ensure that such projects do
not receive excessive assistance.  HOME or CDBG funding, 
when combined solely with tax credits, do not trigger the 
subsidy layering review process (p. 39)  [Is the opposite of 
provisions in other QAPs that encouraged more subsidy 
layering.].

(-) 5 points for rehab of blighted buildings (those in severe 
disrepair) (p. 52). 

(-) 15 points for projects that preserve existing tax credit 
projects or projects eligible for acquisition/rehab that have 
federally subsidized rental assistance (p. 53).  

A7. Scoring or 
requirements that 
preference siting near mass
transit.

[Guiding Principle] To provide opportunities for affordable 
housing within a ½ mile walk distance of public transportation
such as bus, rail, and lightrail (p. 5). 

1 Evidence of the inverse: preference for development in distressed neighborhoods (by overemphasizing 
QCT/DDA preference, preference for existing subsidized housing in distressed neighborhoods, preferences 
for low-income matched financing, etc.) should also be noted.
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[Also as noted in A8] 5 points for projects located in a 
community that is to be located at an existing or planned 
Transit-Oriented Development (TOD) site (p. 52).  TOD site is 
defined as that which is within a ½ mile of an existing foxed 
rail station or one that is currently under construction.  

A8. Focus on and 
operationalization of a 
neighborhood revitalization 
plan.  

[Guiding Principle] To support projects in a QCT, the 
development of which contributes to a concerted community 
revitalization plan (defined below) (p. 5).

1 point to projects in a QCT that contribute to a community 
revitalization plan, are an important part of a broader or 
comprehensive program of neighborhood improvement, and 
which have the capability of fundamentally changing the 
character of a neighborhood.  Sponsor must show in 
measureable terms how the community will be impacted.  
This should include local municipal support articulated in a 
community plan or in the form of significant funding 
commitments fro the local unit of government, or with 
evidence of substantial major investment in the area that is 
consistent with an existing comprehensive community plan 
for improvement at the proposed site (p. 51). 

5 points for projects located in a community that has an 
identified community housing priority (e.g., supports a local, 
regional, or state plan; a neighborhood plan or some other 
community-sponsored need assessment; master plan, etc.) or
to be located at an existing or planned Transit-Oriented 
Development (TOD) site (p. 52). 

B1. Local participation in 
site selection is limited to 
statutory minimum.2

No.

HOUSING ACCESS: Affirmative Marketing, Priority Groups
C1. Mandatory 
requirements ensuring 
affirmative marketing.

[See O2] Marketing plan must be included to earn points for
projects targeting special needs populations (p. 53).

C2. Scoring that 
incentivizes affirmative 
marketing.

No. 

C3. Scoring that incentives 
language access and 
marketing to non-English 
speakers.

No.

D1. Scoring that promotes 
Section 8 voucher access in 
high-opportunity areas.

2 points for applicants that enter into a written agreement 
with the local public housing representative to give priority to 
HHs on waiting lists for subsidized or public housing.  
Information required in this agreement is included in the 
application forms (p. 54). 

D2. Requirements for 
monitoring Section 8 
voucher access 

Final application package must include an agreement with 
local public housing authority that the project is accepting 
tenants from their waitlist (p. 29). 

F1. Incentives for larger 
family units.

No.

F2. Incentives targeting 
families/families with 

No.

2 Evidence of the inverse: preferences or requirements for local participation should also be noted.
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children
G1. Scoring that promotes 
units for lowest-income 
households (outside high-
poverty areas).

Up to 15 points to projects that set aside 30%+ units for 
tenants <30% AMI (10 points for 20% of units <30% AMI; 5 
points for 10% of units <30% AMI).  These projects must have
experience in the development of housing for the homeless or
special needs residents, and must provide a range of 
supportive services to the residents (also applies to O2) (p. 
49). 

REPORTING REQUIREMENTS
H1. Racial/demographic 
reporting requirements.

No.

 
OVERALL ASSESSMENT
TOTAL POINTS POSSIBLE:  Applicants must have a minimum score of 130 to be considered.  

 Detailed requirements for Market Study.
 Quite a bit of mention on site suitability though descriptions are sweeping and point 

system is not specific to this end. 
 With the exception of site suitability specifications, not a lot of strong provisions. 

Notes: 
[Guiding Principle] To provide distribution of housing credits across the state, including larger 
urban areas, smaller cities and towns, rural and tribal areas; To distribute housing credits to 
assist a diversity of populations in need of affordable housing, including families, senior 
citizens, homeless persons, and persons in need of supportive housing (p. 5). 

Beginning in 2011, a five-year set-aside is being provided for South Lincoln Homes, a HOPE VI 
project through the Denver Housing Authority located near the Osage light rail station (p. 31). 

Other than HOPE VI, no other set-aside categories considered in 2014.  

Does not seem fit with any of the categories above (especially as it could function to keep poor 
people housed but in their current locations), but (variable) points awarded to projects located 
in areas that are experiencing housing problems: evidenced by percent of renter HHs with 
incomes <51% AMI experiencing housing problems and/or number of renter HHs experiencing 
housing problems.  Areas with housing problems are those that have units with significant 
physical defects, are overcrowded, and/or have a cost burden >30% of annual income for gross
housing costs.  Because of this last term, housing problem areas could be in high-opportunity 
areas, so this provision also doesn’t fit well as a negative in A6 (p. 51-2).  

Market study requirements include a description of local amenities (proximity from the 
proposed site for neighborhood shopping, drug stores, schools, public transit, hospitals, 
highways or other major traffic arteries, churches, cultural attractions, and recreational 
facilities), surrounding land use (vacant land, commercial/business, industrial, housing as well 
as any impacts such as noise, odor, unsightliness from adjacent uses that might detract from 
the site’s suitability), marketability (how the site and its location will enhance/detract from 
project marketability), and walk and transit scores (p.107-8).  The market study must also 
provide demographic data on the project location though, as worded, this is targeted mostly to 
identification of special needs populations (p. 118). 

OTHER CATEGORIES
O1. Scoring that promotes 
units for persons with 
disabilities.

No. 
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O2. Scoring that promotes 
units for special needs 
populations.  

See G1.

8 points for projects that set aside 25% of units for 
homeless and special needs tenant populations3.  Must
provide evidence of a client source including the 
marketing plan (also applies to C2) (p. 53).

O3. Scoring to promote 
home ownership.

Up to two applications will be accepted that intend 
to convert units to homeownership after the 15-year 
compliance period.  Such applications may receive up 
to 34 points for this.  Eligible projects must be single 
family and townhomes, intention to convert must be 
included at time of application, and must include a 
comprehensive plan (p. 51). 

O4. Provisions affirmatively 
furthering fair housing laws.

As part of annual compliance monitoring, owners 
must indicate all units in the project were for use by 
the general public and no finding of discrimination 
under the Fair Housing Act has occurred for the project
(p. 93).  

3 Special needs populations are those with mobility impairments or disabilities (mental, 
physical, developmental, HIV/AIDS), victims of domestic violence, persons with substance 
abuse requiring housing with supportive services.  Projects serving these populations must 
provide supportive services (p. 54).  

Colorado 4


